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SOCIAL PRO DAILY

Social Matchbox DC is
Tonight
MARCH 31, 2008

BY NICK O'NEILL

SUBSCRIPTION ONLY

Looking to do some networking tonight in D.C.? Social

Matchbox DC is the event you should attend. The event is an

open mic hiring event for local startups. The event is three

hours long with two hours of networking and an hour of

startup introductions. The event tonight has a whole slew of

startups including: TinselVision, ClearSpring, MobilePosse,

Razoo, Webs.com, Intridea, FolioFN, ThreeSpot, Hungry
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Machine, Investors Without Borders, WhyGoSolo, Siteworx,

Viget Labs, Zadby, Positive Energy, comScore, Publi.us,

Loladex, FamilyOven, 100dimensions, Qloud, nClud, xyoom,

BrowserMedia, Ozmosis, Searchles, and more!

This event is sure to be jam packed with web professionals

from around the area.
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WEBINARS

The Next Era of Performance
Marketing
PRESENTED BY SUPERSIDE

From Frankenstack to Flow—Turn
Stack Chaos Into Real-Time Marketing
PRESENTED BY SAS
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The Future of Measurement: Creator
Spend Needs Media Discipline 
PRESENTED BY KANTAR

Your B2B Data Has a People Problem
PRESENTED BY DENTSU

ADWEEK BRANDED
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In Healthcare Advertising, Relevance
Is the New Reach
IRINA KATSNELSON, SVP, ENTERPRISE SALES, NEXXEN

A Remedy for Media Ad Sales Facing
Massive Disruption
BY SALESFORCE
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Not Just What You Stand For—What
You Build
TEXAS A&M UNIVERSITY

3 Misconceptions About Media in Third
Spaces
ATMOSPHERE TV

THE LATEST
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Retail Media Can Build
Brands—Including Ways
Other Media Can’t

Playing the Long Game:
CarMax on Turning Fandom
Into Brand Loyalty

Neela Montgomery on How
Health Trends Are Changing
Consumer Behavior

NEWSLETTERS
ADWEEK Daily

Your 5-minute morning advantage.
ADWEEK Daily delivers the most
important headlines in marketing,
media, and tech—every weekday.

AI, Tech & Money
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Select ADWEEK as one of your favorite sources and stay up
to date on our latest content.

AI, Tech & Money
AI, commerce, M&A—this is where
media and marketing intersect with
money. Sign up for Tech & Money
and follow the power shifts that
ma!er.
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Entries Open for ADWEEK Tech Challengers to
Watch 2027
Spotlighting the increasingly impactful tech companies across marketing and advertising

How Marketers Can Get Clean Incrementality Measurements in a Messy World

Brands need to take an honest, proactive approach
BY ASHLEY R. CUMMINGS
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NBCU to Gain New AI-Powered Measurement With
HyphaMetrics Partnership
BY MARK MWACHIRO

Plurio Raises $3.5 Million to Bring Agentic AI to Performance
Marketing
BY MARK STENBERG

How Marketers Can Deliver Outcomes Across Fragmented
Journeys
BY EMILY DALAMANGAS

A More Intelligent Advertising Ecosystem Is on the Horizon
BY DAWN PAPANDREA
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When Past Purchases Aren’t Enough Anymore
BY MICHAEL KEENAN

ADWEEK Innovator 50 Entries Now Open for 2026
BY ADWEEK STAFF

Permutive Recruits Former IPG Mediabrands CEO to Board in
Buy-Side Push
BY HANNAH BOWLER
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