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Social Matchbox Launching
11 Startups in DC
AUGUST 18, 2009

BY KRISTEN NICOLE

SUBSCRIPTION ONLY

Spurring the technology and web startup economy,

especially in areas outside of the valley, is of particular

interest to Social Matchbox, an event bridging entrepreneurs

with industry professionals in the DC area. The group s̓ next

event takes place Thursday, August 20th, and will feature the

launching of eleven DC startups.

What started out as a job fair for startup founders seeking
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sweat equity and full-time, paid employees has evolved into a

more inclusive event for debuting companies as well as

networking with others in respective and cross-Helds of

interest. With two years of events for the startup community,

Social Matchbox is moving its event to a new location and

kicking oI the autumn season with a renewed sense of

encouragement for professionals out there.
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